7 
a 
| 


index to Volume 61, Numbers 1-4, 1998 


THIS INDEX covers volume 61 of the Business Communication 
Quarterly. The Quarterly is published in March, June, September, and 
December (issues numbered 1-4, respectively). Volume numbers change 
with the calendar year. The index for the Quarterly is published each 
March for the preceding year. It is arranged by author, title, and key- 
word; announcements and editorials are not indexed. 


—Debby Andrews 


Author index 

Allen, R., & Rooney, P. Designing a problem-based learning environ- 
ment for ESL students in business communication. 61 (2), 48-56. 

Anderson, J. C. [Review of the books Writing the information superhigh- 
way, Writing for the World Wide Web, and Connections: A guide to on- 
line writing]. 61 (4), 130-134. 

Anderton-Lewis, L. See Griffin, E W. 

Am, J. V., Gatlin, R., & Kordsmeier, W. Multimedia copyright laws and 
guidelines: Take the test. 61 (4), 32-39. 

Austin, B. L. Pansedik: Ordering creative chaos. 61 (1), 146-151. 

Baker, W. H., DeTienne, K., & Smart, K. L. How Fortune 500 companies 
are using electronic resume management systems. 61 (3), 8-19. 

Balthazard, P. A. See Tullar, W. L. 

Beamer, L. L. A. Silks: Negotiating to conduct business in China. 61 (1), 
56-83. 

Bush-Bacelis, ]. L. Innovative pedagogy: Academic service-learning for 
business communication. 61 (3), 20-34. 

Cappel, J. J. See Hoger, E. A. 

Chapel, W. B. (Ed.). Focus on intercultural communication. 61 (2), 114- 

120. 

Chapel, W. B. Advising graduate students for successful international 
internships. 61 (4), 92-103. 

Charles, M. Forum: Europe: Oral business communication. 61 (3), 85-93. 

Chin, T., Naidu, S., Ringel, J., Snipes, W., & Bienvenu, S. K. Denny’s: 
Communicating amidst a discrimination case. 61 (1), 180-197. 

Clark, T. Focus on teaching: Encouraging critical thinking in business 


memos. 61 (3), 71-74. 


115 


Business Communication Quarterly, Volume 62, Number 1, March 1999, pages 115-126 
© 1999 by the Association for Business Communication 


1 
| 
é 
3 


116 


Business Communication Quarterly 62:1 March 1999 


Clark, T. Teaching students to enhance the ecology of small group meet- 
ings. 61 (4), 40-52. 

Cleland, J., Wallace, C., & Rigby, C. Information solutions: Working 
w “strangers” within. 61 (1), 49-55. 

Curry, J. My favorite assignment: Tapping the Internet’s job search 
resources. 61 (2), 100-103. 

Davis, B. D. See Hynes, G. E. 

DeTienne, K. See Baker, W. 

Devet, B. Analyzing international letters in a business communication 
class. 61 (4), 23-31. 

Dyrud, M. A. Focus on teaching: Ethics a la Dilbert. 61 (4), 113-118. 

Dyrud, M. A., & Worley, R. B. (Eds.). Focus on teaching: Critical think- 
ing. 61 (3), 62-63. 

Erdman, K. M., & Hildebrandt, H. W. Stovall Home Products: Practic- 
ing prudence to avoid liability. 61 (1), 152-163. 

Extejt, M. M. Teaching students to correspond effectively electronically. 
61 (2), 57-67. 

Gaitens, J. Four Oaks Pavilion: Solving more than noise problems. 61 
(1), 84-98. 

Gajadhar, J. [Review of the book Perspectives in business communication]. 
61 (4), 134-136. 

Gatlin, R. See Arn, J. V. 

Griffin, F W., & Anderton-Lewis, L. Enhancing connections between 
students and instructors: African-American students’ use of computer- 
mediated communication. 61 (2), 9-19. 

Hildebrandt, H. W. See Erdman, K. M. 

Hirsch, P. L. (Ed.) Book reviews. 61 (4), 130-136. 

Hirsch, P. L., Shwom, B. L., & Messick, J. H. Trustworthy insurance: 
Information timing and telling the truth. 61 (1), 164-169. 

Hirsch, P. See Shwom, B. 

Hoger, E. A., Cappel, J. J., & Myerscough, M. A. Navigating the Web 
with a typology of corporate uses. 61 (2), 39-47. 

Hoger, E. A. Focus on teaching: A portfolio assignment for analyzing 
business communications. 61 (3), 64-66. 

Hoxmeier, J. A. See Tucker, M. L. 

Hynes, G. E., Davis, B. D., & Moss, FE K. Focus on business practices: In- 
house publications. 61 (2), 107-113. 

Jankovich, J. L. See Powell, K. 


Johnston, J. P. Focus on teaching: Value added: A communications 


| 


Index to Volume 61, Numbers 1-4, 1998 


assignment that develops ethical perception. 61 (4), 121-123. 
Kaiser, P. R. See Tullar, W. L. 
Kordsmeier, W. See Arn, J. V. 
Krapels, R. H. (Ed.). Focus on business practices. 61 (2), 107-113. 
Krapels, R. H. (Ed.) Business practices: Education initiatives. 61 (4), 
124-129. 
Lane, J. See Ryan, C. 
Lease, J. Sentry Assurance: Bringing outsiders “in.” 61 (1), 112-119. 
Lenk, M. M. See Tucker, M. L. 
Lynott, P. A. Teaching business communication in an accelerated pro- 
gram. 61 (2), 20-27. 
Mahin, L. Focus on teaching: Critical thinking and business ethics. 61 
(3), 74-78. 
McCarthy, A. M. See Tucker, M. L. 
McLaren, M. Forum: Australia and New Zealand. 61 (3), 119-127. 
McPherson, B. Student perceptions about business communication in 
their careers. 61 (2), 68-79. 
McPherson, W. My favorite assignment: Learning business etiquette at 
dinner. 61 (4), 104-106. 
Messick, J. See Shwom, B. 
Messick, J. H. See Hirsch, P. L. 
Moss, F. K. See Hynes, G. E. 
Munter, M. Meeting technology: From low-tech to high-tech. 61 (2), 
80-87. 
Myerscough, M. A. See Hoger, E. A. 
Naidu, S. See Chin, T. 
Nakasako, S. Forum: Japan. 61 (3), 101-106. 
Noll, C. L., & Stowers, R. H. How MBA programs are using the 
GMAT’s analytical writing assessment. 61 (4), 66-71. 
O’Rourke, J. S., IV. American Electrical: Managing an environmental 
crisis. 61 1), 31-44. 
Pomerenke, P. J. Focus on teaching: Teaching ethics with apartment 
leases. 61 (4), 119-120. ‘ 
Pomerenke, P. J. See Varner, I. I. 
Powell, K., & Jankovich, |. L. Student portfolios: A tool to enhance the 
traditional job search. 61 (4), 72-82. 
Quible, Z. K. A focus on focus groups. 61 (2), 28-38. 
Rigby, C. See Cleland J. 
Ringel, ]. See Chin, T. 


117 


4 
4 
q 
| 
| 
| Ris 
| 
\ q 
& 
age 


118 


Business Communication Quarterly 62:1 March 1999 


Roebuck, D. Using team learning in business and organizational commu- 
nication classes. 61 (3), 35-49. 

Roever, C. Focus on teaching: Using The Wall Street Journal to stimulate 
critical thinking. 61 (3), 66-70. 

Rogers, P. S. TeknoSport: Communicating to prevent change. 61 (1), 
139-145. 

Rogers, P. S. (Ed.). Forum: International perspectives on business com- 
munication research. 61 (3), 79-127. 

Rogers, P. S. Forum: National agendas and the English divide. 61 (3), 
79-85. 

Rogers, P. S., & Rymer, J. Business and management communication 
cases: Challenges and opportunities. 61 (1), 7-25. 

Rolls, J. A. My favorite assignment: Facing the fears associated with pro- 
fessional speaking. 61 (2), 103-106. 

Rooney, P. See Allen, R. 

Ryan, C., & Lane, J. Business practices: Inside business today. 61 (4), 

124-129. 

Rymer, }. Langley Communications: Socializing and snooping on e-mail. 
61 (1), 170-179. 

Rymer, J. See Rogers, P. S. 

Saunders, P. M. Statstar Communications: Profiling miscommunication. 
61 (1), 120-138. 

Schaub, M. Lester Crane: Getting approvals after the fact. 61 (1), 99-111. 

Scott, J. C. Dear ???: Understanding British forms of address. 61 (3), 50-61. 

Serebryakova-Collins, 1. My favorite assignment: Here’s a twist: Talk 
about translation. 61 (4), 109-111. 

Shukla, P. K. My favorite assignment: The complaint letter and response. 
61 (4), 107-108. 

Shwom, B., Hirsch, P., & Messick, ]. Davis-Martin Public Relations: 
Negotiating organization responsibility. 61 (1), 45-48. 

Shwom, B. L. See Hirsch, P. L. 

Smart, K. L. See Baker, W. 

Snipes, W. See Chin, T. 

Stowers, R. H. See Noll, C. L. 

Sutcliffe, R. J. Forum: Canada. 61 (3), 110-119. 

Tan, J.-S. Forum: Malaysia and Singapore. 61 (3), 106-110. 

Thomas, J]. Rocky Mountain Mutual: Promoting fun or fitness. 61 (1), 26-30. 

Thomas, ]. Contexting Koreans: Does the high/low model work? 61 (4), 

9-22. 


fe 
| 
: 
\ 


index to Volume 61, Numbers 1-4, 1998 


Tucker, M. L., McCarthy, A. M., Hoxmeier, J. A., & Lenk, M. M. Com- 
munity service learning increases communication skills across the 
business curriculum. 61 (2), 88-99. 

Tullar, W. L., Kaiser, P. R., & Balthazard, P. A. Group work and elec- 
tronic meeting systems: From boardroom to classroom. 61 (4), 53-65. 

Varner, |. 1., & Pomerenke, P. J. Assessing competency in business writ- 
ing. 61 (4), 83-91. 

Wallace, C. See Cleland, J. 

Wang, S. Focus on intercultural communication: International student 
writers: Turning cultural stress into synergy. 61 (2), 114-120. 

Worley, R. B., & Dyrud, M. A. (Eds.) Focus on teaching: Ethics. 61 (4), 
112-113. 

Yli-Jokipii, H. M. Forum: Europe: Business writing. 61 (3), 94-101. 


Title index 

Advising graduate students for successful international internships. 
Chapel, W. B. 61 (4), 92-103. 

American Electrical: Managing an environmental crisis. O’Rourke, J. S., 
IV. 61 (1), 31-44. 

Analyzing international letters in a business communication class. 
Devet, B. 61 (4), 23-31. 

Assessing competency in business writing. Varner, I. I., & Pomerenke, 

P. J. 61 (4), 83-91. 

Book reviews. 61 (4), Hirsch, P. L. (Ed.) 130-136. 

Business and management communication cases: Challenges and oppor- 
tunities. Rogers, P. S., & Rymer, J. 61 (1), 7-25. 

Business practices: Education initiatives. Krapels, R. H. (Ed.) 61 (4), 
124-129. 

Business practices: Inside business today. Ryan, C., & Lane, J. 61 (4), 
124-129. 

Community Service Learning increases communication skills across the 
business curriculum. Tucker, M. L., McCarthy, A. M., Hoxmeier, J. 
A., & Lenk, M. M. 61 (2), 88-99. 

Contexting Koreans: Does the high/low model work? Thomas, J. 61 (4), 
9-22. 

Davis-Martin Public Relations: Negotiating organiziation responsibility. 
Shwom, B., Hirsch, P., & Messick, J. 61 (1), 45-48. 

Dear ???: Understanding British forms of address. Scott, J. C. 61 (3), 50-61. 


Denny’s: Communicating amidst a discrimination case. Chin, T., Naidu, 


4 
$ 
. 
; 
: 
. 
4 
be 
7 
age 
9 
: 
= 
q 
f 
nee 
| 
; 
| 


Business Communication Quarterly 62:1 March 1999 


S., Ringel, J., Snipes, W., & Bienvenu, S. K. 61 (1), 180-197. 

Designing a problem-based learning environment for ESL students in 
business communication. Allen, R., & Rooney, P. 61 (2), 48-56. 

Enhancing connections between students and instructors: African- 
American students’ use of computer-mediated communication. Grif- 
fin, EF W., & Anderton-Lewis, L. 61 (2), 9-19. 

Field reports [Editorial]. Andrews, D. C. 61 (3), 7. 

Focus on business practices. Krapels, R. H. (Ed.). 61 (2), 107-113. 

Focus on business practices: In-house publications. Hynes, G. E., Davis, 
B. D., & Moss, F. K. 61 (2), 107-113. 

Focus on focus groups, A. Quible, Z. K. 61 (2), 28-38. 

Focus on intercultural communication. Chapel, W. B. (Ed.). 61 (2), 114- 
120. 

Focus on intercultural communication: International student writers: 
Turning cultural stress into synergy. Wang, S. 61 (2), 114-120. 

Focus on teaching: Critical thinking. Dyrud, M. A., & Worley, R. B. 
(Eds.). 61 (3), 62-63. 

Focus on teaching: Critical thinking and business ethics. Mahin, L. 61 
(3), 74-78. 

Focus on teaching: Encouraging critical thinking in business memos. 
Clark, T. 61 (3), 71-74. 

Focus on teaching: Ethics. Worley, R. B., & Dyrud, M. A. (Eds.) 61 (4), 
112-113. 

Focus on teaching: Ethics 4 la Dilbert. Dyrud, M. A. 61 (4), 113-118. 

Focus on teaching: A portfolio assignment for analyzing business com- 
munications. Hoger, E. A. 61 (3), 64-66. 

Focus on teaching: Teaching ethics with apartment leases. Pomerenke, 
P. J. 61 (4), 119-120. 

Focus on teaching: Using The Wail Street Journal to stimulate critical 
thinking. Roever, C. 61 (3), 66-70. 

Focus on teaching: Value added: A communications assignment that 
develops ethical perception. Johnston, J. P. 61 (4), 121-123. 

Forum: Australia and New Zealand. McLaren, M. 61 (3), 119-127. 

Forum: Canada. Sutcliffe, R. J. 61 (3), 110-119. 

Forum: Europe: Business writing. Yli-Jokipii, H. M. 61 (3), 94-101. 

Forum: Europe: Oral business communication. Charles, M. 61 (3), 85-93. 

Forum: International perspectives on business communication research. 
Rogers, P. S. (Ed.). 61 (3), 79-127. 

Forum: Japan. Nakasako, S. 61 (3), 101-106. 


a 
g 
& 


Index to Volume 61, Numbers 1-4, 1998 


Forum: Malaysia and Singapore. Tan, J.-S. 61 (3), 106-110. 

Forum: National agendas and the English divide. Rogers, P. S. 61 (3), 79-85. 

Four Oaks Pavilion: Solving more than noise problems. Gaitens, ]. 61 
(1), 84-98. 

Group work and electronic meeting systems: From boardroom to class- 
room. Tullar, W. L., Kaiser, P. R., & Balthazard, P. A. 61 (4), 53-65. 

How Fortune 500 companies are using electronic resume management 
systems. Baker, W. H., DeTienne, K., & Smart, K. L. 61 (3), 8-19. 

How MBA programs are using the GMAT’s analytical writing assessment. 
Noll, C. L., & Stowers, R. H. 61 (4), 66-71. 

Information solutions: Working with “strangers” within. Cleland, J., 
Wallace, C., & Rigby, C. 61 (1), 49-55. 

Innovative pedagogy: Academic service-learning for business communi- 
cation. Bush-Bacelis, J. L. 61 (3), 20-34. 

L. A. Silks: Negotiating to conduct business in China. Beamer, L. 61 (1), 
56-83. 

Langley Communications: Socializing and snooping on e-mail. Rymer, J. 
61 (1), 170-179. 

Lester Crane: Getting approvals after the fact. Schaub, M. 61 (1), 99-111. 

Meeting technology: From low-tech to high-tech. Munter, M. 61 (2), 80-87. 

Multimedia copyright laws and guidelines: Take the test. Arn, J. V., 
Gatlin, R., & Kordsmeier, W. 61 (4), 32-39. 

My favorite assignment: The complaint letter and response. Shukla, P. K. 
61 (4), 107-108. 

My favorite assignment: Facing the fears associated with professional 
speaking. Rolls, J. A. 61 (2), 103-106. 

My favorite assignment: Here’s a twist: Talk about translation. Serebrya- 
kova-Collins, I. 61 (4), 109-111. 

My favorite assignment: Learning business etiquette at dinner. McPherson, 
W. 61 (4), 104-106. 

My favorite assignment: Tapping the Internet’s job search resources. 
Curry, J. 61 (2), 100-103. 

Navigating the Web with a typology of corporate uses. Hoger, E. A., 
Cappel, J. J., & Myerscough, M. A. 61 (2), 39-47. 

Pansedik: Ordering creative chaos. Austin, B. L. 61 (1), 146-151. 

[Review of the book Perspectives in business communication]. Gajadhar, J. 
61 (4), 134-136. 

[Review of the books Writing the information superhighway, Writing for the 
World Wide Web, and Connections: A guide to on-line writing]. Ander- 
son, J. C. 61 (4), 130-134. 


121 
: 
q 
: 
wae 
{ 


122 


Business Communication Quarterly 62:1 March 1999 


Rocky Mountain Mutual: Promoting fun or fitness. Thomas, J. 61 (1), 
26-30. 

Sentry Assurance: Bringing outsiders “in.” Lease, J]. 61 (1), 112-119. 

Statstar Communications: Profiling miscommunication. Saunders, P. M. 
61 (1), 120-138. 

Stovall Home Products: Practicing prudence to avoid liability. Erdman, 
K. M., & Hildebrandt, H. W. 61 (1), 152-163. 

Student perceptions about business communication in their careers. 
McPherson, B. 61 (2), 68-79. 

Student portfolios: A tool to enhance the traditional job search. Powell, 
K., & Jankovich, J. L. 61 (4), 72-82. 

Teaching business communication in an accelerated program. Lynott, 
P. A. 61 (2), 20-27. 

Teaching students to correspond effectively electronically. Extejt, M. M. 
61 (2), 57-67. 

Teaching students to enhance the ecology of small group meetings. 
Clark, T. 61 (4), 40-52. 

TeknoSport: Communicating to prevent change. Rogers, P. S. 61 (1), 
139-145. 

Trustworthy Insurance: Information timing and telling the truth. Hirsch, 
P. L., Shwom, B. L., & Messick, J. H. 61 (1), 164-169. 

Using team learning in business and organizational communication 


classes. Roebuck, D. 61 (3), 35-49. 


Keyword index 


Assessment (of Students, of Courses, of Programs) 

Noll, C. L., & Stowers, R. H. How MBA programs are using the GMAT’s 
analytical writing assessment. 61 (4), 66-71. 

Varner, |. I., & Pomerenke, P. J. Assessing competency in business writ- 


ing. 61 (4), 83-91. 


Book Reviews 

Anderson, J. C. [Review of the books Writing the information super- 
highway, Writing for the World Wide Web, and Connections: A guide to 
on-line writing]. 61 (4), 130-134. 

Gajadhar, J. [Review of the book Perspectives in business communication]. 


61 (4), 134-136. 


{ 

5 

| 


index to Volume 61, Numbers 1-4, 1998 


Business Etiquette 

Extejt, M. M. Teaching students to correspond effectively electronically. 
61 (2), 57-67. 

McPherson, W. My favorite assignment: Learning business etiquette at 
dinner. 61 (4), 104-106. 

Scott, J. C. Dear ???: Understanding British forms of address. 61 (3), 50-61. 


Case Studies 

Austin, B. L. Pansedik: Ordering creative chaos. 61 (1), 146-151. 

Beamer, L. L. A. Silks: Negotiating to conduct business in China. 61 (1), 
56-83. 

Chin, T., Naidu, S., Ringel, ]., Snipes, W., & Bienvenu, S. K. Denny’s: 
Communicating amidst a discrimination case. 61 (1), 180-197. 

Cleland, J., Wallace, C., & Rigby, C. Information solutions: Working 
with “strangers” within. 61 (1), 49-55. 

Erdman, K. M., & Hildebrandt, H. W. Stovall Home Products: Practic- 
ing prudence to avoid liability. 61 (1), 152-163. 

Gaitens, J. Four Oaks Pavilion: Solving more than noise problems. 61 
(1), 84-98. 

Hirsch, P. L., Shwom, B. L., & Messick, ]. H. Trustworthy insurance: 
Information timing and telling the truth. 61 (1), 164-169. 

Lease, J. Sentry Assurance: Bringing outsiders “in.” 61 (1), 112-119. 

O’Rourke, J. S., IV. American Electrical: Managing an environmental 
crisis. 61 (1), 31-44. 

Rogers, P. S. TeknoSport: Communicating to prevent change. 61 (1), 
139-145. 

Rogers, P. S., & Rymer, J. Business and management communication 
cases: Challenges and opportunities. 61 (1), 7-25. 

Rymer, ]. Langley Communications: Socializing and snooping on e-mail. 
61 (1), 170-179. 

Saunders, P. M. Statstar Communications: Profiling miscommunication. 
61 (1), 120-138. 

Schaub, M. Lester Crane: Getting approvals after the fact. 61 (1), 99-111. 

Shwom, B., Hirsch, P., & Messick, ]. Davis-Martin Public Relations: 
Negotiating organiziation responsibility. 61 (1), 45-48. 

Thomas, J. Rocky Mountain Mutual: Promoting fun or fitness. 61 (1), 26-30. 


Collaboration 


Clark, T. Teaching students to enhance the ecology of small group meet- 
ings. 61 (4), 40-52. 


1223 
4 
pores 
| 
7 
] 
4 
| 
| 
| 


124 


Business Communication Quarterly 62:1 March 1999 


Griffin, F W., & Anderton-Lewis, L. Enhancing connections between 
students and instructors: African-American students’ use of computer- 
mediated communication. 61 (2), 9-19. 

Roebuck, D. Using team learning in business and organizational commu- 
nication classes. 61 (3), 35-49. 

Tullar, W. L., Kaiser, P. R., & Balthazard, P. A. Group work and elec- 


tronic meeting systems: From boardroom to classroom. 61 (4), 53-65. 


Critical Thinking 

Clark, T. Focus on teaching: Encouraging critical thinking in business 
memos. 61 (3), 71-74. 

Dyrud, M. A., & Worley, R. B. (Eds.). Focus on teaching: Critical think- 
ing. 61 (3), 62-63. 

Hoger, E. A. Focus on teaching: A portfolio assignment for analyzing 
business communications. 61 (3), 64-66. 

Mahin, L. Focus on teaching: Critical thinking and business ethics. 61 
(3), 74-78. 

Roever, C. Focus on teaching: Using The Wall Street Journal to stimulate 
critical thinking. 61 (3), 66-70. 


Ethics 

Dyrud, M. A. Focus on teaching: Ethics a la Dilbert. 61 (4), 113-118. 

Johnston, J. P. Focus on teaching: Value added: A communications 
assignment that develops ethical perception. 61 (4), 121-123. 

Pomerenke, P. J. Focus on teaching: Teaching ethics with apartment 
leases. 61 (4), 119-120. 

Worley, R. B., & Dyrud, M. A. (Eds.) Focus on teaching: Ethics. 61 (4), 
112-113. 


Genres of Business Communication 

Clark, T. Focus on teaching: Encouraging critical thinking in business 
memos. 61 (3), 71-74. 

Devet, B. Analyzing international letters in a business communication 
class. 61 (4), 23-31. 

Extejt, M. M. Teaching students to correspond effectively electronically. s 
61 (2), 57-67. 
Hynes, G. E., Davis, B. D., & Moss, FE K. Focus on business practices: In- 

house publications. 61 (2), 107-113. 


Shukla, P. K. My favorite assignment: The complaint letter and response. 
61 (4), 107-108. 


| 


Index to Volume 61, Numbers 1-4, 1998 


international/intercultural Business Communication 

Chapel, W. B. (Ed.). Focus on intercultural communication. 61 (2), 114-120. 

Charles, M. Forum: Europe: Oral business communication. 61 (3), 85-93. 

Devet, B. Analyzing international letters in a business communication 
class. 61 (4), 23-31. 

McLaren, M. Forum: Australia and New Zealand. 61 (3), 119-127. 

Nakasako, S. Forum: Japan. 61 (3), 101-106. 

Rogers, P. S. Forum: National agendas and the English divide. 61 (3), 79-85. 

Scott, J. C. Dear ???: Understanding British forms of address. 61 (3), 50-61. 

Serebryakova Collins, I. My favorite assignment: Here’s a twist: Talk 
about translation. 61 (4), 109-111. 

Sutcliffe, R. J. Forum: Canada. 61 (3), 110-119. 

Tan, J.-S. Forum: Malaysia and Singapore. 61 (3), 106-110. 

Thomas, ]. Contexting Koreans: Does the high/low model work? 61 (4), 
9-22. 

Wang, S. Focus on intercultural communication: International student 
writers: Turning cultural stress into synergy. 61 (2), 114-120. 

Yli-Jokipii, H. M. Forum: Europe: Business writing. 61 (3), 94-101. 


internships 
Chapel, W. B. Advising graduate students for successful international 


internships. 61 (4), 92-103. 


Job Search 

Allen, R., & Rooney, P. Designing a problem-based learning environment 
for ESL students in business communication. 61 (2), 48-56. 

Baker, W. H., DeTienne, K., & Smart, K. L. How Fortune 500 companies 
are using electronic resume management systems. 61 (3), 8-19. 

Curry, ]. My favorite assignment: Tapping the Internet’s job search 
resources. 61 (2), 100-103. 

McPherson, B. Student perceptions about business communication in 
their careers. 61 (2), 68-79. 

Powell, K., & Jankovich, J. L. Student portfolios: A tool to enhance the 
traditional job search. 61 (4), 72-82. 


Listening 


Lynott, P. A. Teaching business communication in an accelerated pro- 


gram. 61 (2), 20-27. 


: 
125 
: 
: 
X 
4 
4 
{ 
; 
3 
\ 
| 
ay 
I 
ines 


126 


Business Communication Quarterly 62:1 March 1999 


Meeting Management 

Clark, T. Teaching students to enhance the ecology of small group meet- 
ings. 61 (4), 40-52. 

Munter, M. Meeting technology: From low-tech to high-tech. 61 (2), 
80-87. 

Tullar, W. L., Kaiser, P. R., & Balthazard, P. A. Group work and elec- 


tronic meeting systems: From boardroom to classroom. 61 (4), 53-65. 


Multimedia 

Arn, J. V., Gatlin, R., & Kordsmeier, W. Multimedia copyright laws and 
guidelines: Take the test. 61 (4), 32-39. 

Hoger, E. A., Cappel, J. J., & Myerscough, M. A. Navigating the Web 
with a typology of corporate uses. 61 (2), 39-47. 

Munter, M. Meeting technology: From low-tech to high-tech. 61 (2), 
80-87. 


Oral Presentation 
Rolls, J. A. My favorite assignment: Facing the fears associated with pro- 
fessional speaking. 61 (2), 103-106. 


Portfolios 

Hoger, E. A. Focus on teaching: A portfolio assignment for analyzing 
business communications. 61 (3), 64-66. 

Powell, K., & Jankovich, J. L. Student portfolios: A tool to enhance the 
traditional job search. 61 (4), 72-82. 


Service Learning 

Bush-Bacelis, ]. L. Innovative pedagogy: Academic service-learning for 
business communication. 61 (3), 20-34. 

Tucker, M. L., McCarthy, A. M., Hoxmeier, J. A., & Lenk, M. M. Com- 
munity service learning increases communication skills across the 
business curriculum. 61 (2), 88-99. 


Training 

Lynott, P. A. Teaching business communication in an accelerated pro- 
gram. 61 (2), 20-27. ; 

Ryan, C., & Lane, J. Business practices: Inside business today. 61 (4), _ 
124-129. 


| 
| | 
& 
43 
3 


